
◦ Our goal is to be a trend setter of the 
Vancouver Nightlife industry.

◦ We don’t follow we lead.
◦ It’s time to change the energy, are you 
ready?
◦ No more B&W, no more random 
photos from the days of Donnelly 
Group…what they did wasn't working. 

◦ Introducing…





Why the logo? 
What does it mean?
• Our logo is a phoenix with a touch of 

martini glass. The clever logo shows 
rebirth and unity in the new era of Bar 
None. 

• Our customers should feel at home, 
welcomed, excited, and happy to be 
apart of something different.

• We are not following the trends anymore, 
too many lounges, not enough places to 
have a real premium dance experience. 

• The color coding is meant to be stylish, 
moody and fun, with a touch or colour. 

• The marble is a reimagination of the 
classic to the modern club feel.



How to use.

Do not distort or make 
unclear. Must be always 
visible and remain flat. 

Do not distort, put above 
cups, images, faces. 



Heads against Humanity.
This is a graphic to use in branding 
such as, shirts, hats or as a stand apart.

The logo symbolizes the people that 
follow and the ones that lead. 

This eventually will be part of the shirts 
being sold and merchandise involved 
in the venue. 



New Fonts
• Proxima Nova Font will be used for 

professional releases and club 
branding that needs clear 
understanding.

• Lovelo Font will used for titles and 
glow effect neon writing. We already 
have a similar font that we are using 
currently. 

• August July Font will be used to 
accent and draw attention to certain 
things. 

Titles:
Lovelo
(abcdefghijklmnopqrstuvwxyz – 1234567890)

Paragraphs:
Proxima Nova
(abcdefghijklmnopqrstuvwxyz – 1234567890)

Accents:
August July
(abcdefghijklmnopqrstuvwxyz – 1234567890)



Poster Designs
• All Social media should be unified with 

moody colors resembling our brand.

• Nightclub photos need to be uploaded so 
people can scroll through and look for 
themselves on Facebook. 

• Event posters should be handled 
following a strict guidelines given to the 
promoter to follow. 

• We can no longer rely on random 
imagery. The brand must be fun, light, 
exciting, and carefree.

• Our logo must be present in the bottom 
right or left corner, on a white circle as a 
sticker.

• The website must always be visually 
energetic and exciting, with our branding 
and colours. 



Graphics Requests
• Please have all graphics requests come 

through the Marketing Director, Felitche 
Hutchinson, for approval and creation. 

• Requests must be made in email and must 
include the document created to unify the 
branding. 

• When a promoter or sponsor is creating an 
event, they must fill out the form and send it 
back to us to create assets no less then 2 
weeks before the event. If they are creating 
the assets themselves. They must follow 
the brand guidelines outlined in the 
document.

 
 

Please Follow Our Branding When Creating Content 
Fonts can be requested as well as high-res logo from management@felitche.com 

 
• Please have all graphics requests come through the Marketing Director, Felitche 

Hutchinson, for approval (management@felitche.com).  
• Requests will be given feedback to unify the branding.  
• Please send assets no less then 2 weeks before the event. For optimal marketing 

we must receive 1 month in advance if possible. 
• All social media should be unified with bright colors resembling our brand. 
• We can no longer rely on random imagery. The brand must be fun, light, exciting 

and carefree. 
• Our logo must be present in the bottom right or left corner on a white circle as a 

sticker. 
 

Example: 

 
 
 
 

 
 

Poster or Graphic Request Sheet 
 

Please fill out: 
EVENT NAME: 
What: 
When:  
Headliner Time or main act: 
Where: BAR NONE (1222 Hamilton St, Vancouver, BC V6B 2S8) 
Tickets price/Admissions:   
 
Please make sure these key questions are answered in the “WHAT” section.  

● What time is the event. Is there a separate time for when doors open and a time when the event starts? 
What time does the event end? 

● Is the name (if available) and the address of the event included?  
● What is the price of admissions / tickets? If tickets are being sold, how much are they, did you provide the 

website link to purchase tickets?  
● Did you meet the word count requirement? Maximum 60-80 words  

 
 
Example:  
Playland Nights 2019 
What: Every Friday in July, Playland is hosts evenings dedicated to adults-only (19+) amusement, complete with 
food, drinks, games, and of course, the rides. The grounds will be fully licensed, so guests can enjoy their favourite 
beverage, including “Playland-inspired” cocktails throughout the park while experiencing the entertainment. The 
events feature multiple bars, several DJs, live performances, and VIP experiences. 
When: Every Friday until July 26, 2019 
Time: 7 pm to midnight 
Where: Playland Amusement Park – 2901 East Hastings Street, Vancouver 
Tickets: First 100 tickets for each night: $25; Online / in advance (before 5 pm) of each Event day: $29 for 
general admission, $79 – VIP tickets; On-site (after 5 pm): general Admission: $34 / VIP tickets: $84 

 
 



Event Requests
• Events must be proposed to Bar None by 

filling out our document and sending to 
management@Felitche.com

• We need to make sure we have 
guarantees and ticket sales to run or 
hire promoters.

• We must outline the expectations we 
have to make sure all parties are 
satisfied post event. 

• Filling a room is good, but bottle 
service is the bread and butter to our 
success. We prefer they sell tables 
not just tickets.

 
 

Thinking of running an event or promoting? Bar None would 
love to work with you! 

 
Please fill out: 

 
How many people can you bring: 
 
How many tickets will be sold: 
 
How do you plan on marketing: 
 
What is your venue sales guarantee (Friday/Saturday average $16,000): 
 
What is your demographic: 
 
Will bottle tables be reserved ahead of time and how many do you estimate: 
 
Do you have a promotions company: 
 
When would the event be: 
 
What do you need from Bar None: 
 
 
 

Thank you! Please send inquires to cindy@barnoneclub.com 
  
  

 
 

 
 



Possible guarantees
• $22,000 sales and they receive full door bonus 

(Friday / Saturday)
• $8,000 sales and they receive full door bonus 

(Every other day excluding Sunday of a long 
weekend)

• $13,000 sales and they receive full door bonus 
(Sundays of long weekend)

• Above 150 tickets sold 50% of door
• Under 100-150 tickets sold 10% of door

• Please request a $2000 deposit and make 
sure $1000 is approved by ownership before 
activating. 



Thank You!

































Marke&ng Mee&ng  
Date: Dec 22nd Friday 

 
Areas of focus: NYE Promo&ons | Holiday Nights  

 
 

Hotel 
• Sent out a newsleCer to our hotel network asking who would like to rsvp to the holiday 

events. 
• 10 hotels in and around us 
• Opus is promo&ng us to clients who are here for the holidays. 

 
Club Screen 

• Club screens are labeled and in the computer. 
• Jake please make sure to have the correct screen on the correct night.  
• Make sure the official Nye countdown is on 5 minutes before the balloon drop at 12AM 
• There are lots of resources to view online or YouTube, simply navigate there on the 

computer.  
 
NYE  

• Please make sure we purchase balloons for ball drop. We can use Party City in North 
Vancouver, they have confeS poppers and balloons. Joel has a balloon machine, make 
sure it is not helium as they need to fall. 

• Everything else is set, if &ckets don’t start moving faster by next Wednesday, we will 
make slight adjustments to create last minute buzz, not worried at all, s&ck to the plan 
just like Halloween.  

• Dan knows about the microphones but don’t forget to talk with him. Manila Grey asked 
specifically for 3 microphones.  

• Daily Hive winner will arrive early at 10:30PM, please make sure they receive one boCle 
of Empress 1908 Gin Elderflower as I have provided. They are to receive a table but 
please have them at a high top only. VIP treatment was the prize. 

• Manila Grey can have the two boCles I have provided plus one from Bar None as per 
contract. I have a cognac and gin.  

• Paul sent out NewsleCer to 50,000+ contacts. 
 
NYE TIMELINE OF EVENTS: 

• 2PM Manila Grey Sound Check. You will need sound guy on sight and someone in venue 
helping. (Dan is aware) 

• 9PM Doors for club. 
• 9PM Jake puts on club screen file: Manila_Grey_NYE_Before12AM 
• 9PM-11:45PM Guest DJs and Dizzy D get the show going. 
• 11:30PM Photographer Cyril arrives – his contact is 1-403-493-4557 



• 11:30PM Manila Grey Arrives. Their contact is Soliven - 778-989-8741, Please make 
sure either Jake or Cindy is their main contact, text them the day before so 
everything is ready. The email is info@manilagrey.com if you need more 
communication. 

• 11:59PM Manila Grey hosts countdown. 
• 12AM Balloon Drop, everyone shoots confeS poppers, (lets aim to have at least 10 with 

our staff) Manila_Grey_NYE_Ajer12AM 
• 12:35AM Manila Grey DJ begins warm up set 
• 1AM Manila Grey performs 3 songs 
• 1:30 Dizzy D returns to finish night with Geni3 
• 4AM closed 

mailto:info@manilagrey.com
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